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SPOR PAZARLAMASINDA UNLU SPORCU KULLANIMI

Selcuk Bora CAVUSOGLU

Istanbul Universitesi Beden Egitimi Ve Spor Yiiksek Okulu Spor Yoneticiligi A.B.D

Ozet: Giiniimiiz spor ekonomisinde yasanan gelismeler; miisteri odakli pazarlama anlayismnin
dogmasma ve marka kavrammin giin gectikce onem kazanmasina neden olmaktadir. Spor
pazarinda modern pazarlama anlayiginin 6ziinde bulunan miisteri odakli pazarlama anlayisi, spor
pazarinda yasanan rekabetin daha da artmasina neden olmaktadir. Spora olan ilgi ne kadar artarsa
spor kuliipleri de reklam ve sponsorluk anlagmalarindan o derece biiyiik pay almaktadirlar.
Sirketler agisindan saglanan fayda ise; sporun kiiresel bir oyun olmasi nedeniyle sirketlerin
markalarmi daha ¢ok insana ulastirarak marka bilinirliklerinin artmasma buna bagli olarak marka
farkindaliginin ve marka sadakatinin olusmasina imkéan saglamaktadir.
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EMPLOYING OF FAMOUS SPORTSMEN IN SPORTS
MARKETING

Abstract: Developments in sport economy cause a new perspective on marketing based on
consumers’ preferences and a significant importance on marketing. The marketing based on
consumers’ preferences in the sport markets causes an increase in competition at these markets.
This competition forces companies to make a classification in marketing and to identify brands in
accordance with the target marketing. After this identification, the brand position is started to be
important for companies in that after this positioning and the brand strategy applications, brand
alliances are created at target people. As sports fan behavior changes through time, sports clubs
benefit from constant marketing which in turn generate greater revenues from sponsor payments.
Considering the benefits of sponsor companies, it could be said that the companies’ brands can be
known by many people as football is a global game. Being aware of the companies’ brands
improve awareness of brands and faith in brands.
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