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Abstract : In this study, the behaviours of individuals towards the consumption process
were analyzed. A general literature study concerning the strategies that were followed
by institutions and organizations in sales as directed to behaviours of individuals
affecting the consumption process was carried out. In the light of the information
obtained following the research, survey questions to be applied on consumers were
determined. The questions were directed to consumers in different cities and regions
within the period of 5 months approximately and their thoughts about the survey were
established. The analysis was made by being used the SPSS 15 Statistical program in
the light of data obtained from the survey and conclusion and suggestion were made.
This study is an applied study and sales strategies of institutions and organizations on
consumers and purchasing tendencies were tried to be determined within the framework
of acquired data.
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PLANLI ALISVERIS ve BIREYSEL TUKETICILERIN
TUKETIM DAVRANISLARININ iNCELENMESI
YONUNDE UYGULAMALI CALISMA

Ozet : Bu calismada bireylerin tiiketim siirecine yonelik davranislari incelenmistir.
Bireylerin tiiketim siireglerini etkileyen siire¢ igindeki davraniglarina yonelik olarak
kurum ve kuruluslarin satista izledikleri stratejilerine iliskin genel bir literatiir calismasi
yapilmustir. Yapilan arastirma sonunda elde edilen bilgiler 1s1ginda tiiketiciler tizerinde
uygulanacak anket sorular1 belirlenmistir. Belirlenen anket sorulari yaklasik 5 aylik
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sire¢ i¢inde degisik illerde vebdlgelerde bulunan tiiketicilere yoneltilerek anket
iizerindeki diisiinceleri belirlenmistir. Anketten elde edilen veriler 1siginda SPSS 15
Istatistik programm kullanilarak analiz gerceklestirilmis ve sonug éneri ¢ikarilmistir. Bu
calisma uygulamali bir c¢alisma olup, elde edilen veriler gergevesinde kurum ve
kuruluslarin tiiketiciler tizerinde yaptiklari satig stratejileri ve tiiketicileri etkileyen satin
alma egilimleri belirlenmeye ¢aligilmustir.
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