ULUSLARARASI HAKEMLI AKADEMIK SOSYAL BiLIMLER DERGISI
Ocak-Subat-Mart 2012 Sayi: 3 / Cilt: 2 Shoo January- February- March 2012 Volume:03 Issue:02 Kodu:JEL G
www.iibdergisi.com

DETERMINING THE FACTORS AFFECTING IMPULSE BUYING
TENDENCY OF INDIVIDUAL WOMEN CONSUMERSTO BUY
TEXTILE PRODUCTS AND ANALYZING CONSUME BEHAVIOUR
PRACTICALLY'

Selcuk TUZCUOGLU, Sanem TURAN* Murat KORKMAZ’®

"Bahcesehir University Faculty of Economics and Administrative Sciences Department of
Business Administration

? Bahcesehir University the Faculty of Economics Department of Business Administration

3 . . .
Giiven Group Finance Director

Abstract: This study aims at determining the impulse buying tendency of today’s women, which
affects their consuming behaviours. A study has been carried out for women being housewives
who play an active role within the social life and study. 722 participants that have different
positional and demographic features have been included in the study. The factors causing impulse
buying have been attempted to be determined by carrying out an analysis with regard to data
obtained from individual women consumers. Results have been obtained using SPSS Statistics 15
program. In the light of the results, it has been found that individual women consumers are
affected by several factors and show impulse buying tendency.
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BIREYSEL KADIN TUKETICILERIN TEKSTIL URUNLERINE
YONELIK ANI SATIN ALMA EGILIMLERINI ETKILEYEN
FAKTORLERIN BELIiRLENMESI VE TUKETIM DAVRANISLARININ
UYGULAMALI OLARAK INCELENMESI

Ozet: Bu ¢alismanin amaci giiniimiiz kadinlarinin tikketim davranislarini etkileyen, ani satin alma
egilimlerinin saptanmasidir. Sosyal hayat i¢inde, aktif rol oynayan ¢alisan, okuyan ve ev
hanimlarma yonelik uygulama gergeklestirilmisgti. Bu uygulamaya 722 farklt konum ve
demografik ozelliklere sahip katilimer istirak etmistir. Calisma 20 farkli il ve il¢ede bulunan 50
AVM (Alis Veris Merkezi) ve bazi semt pazarlarinda bulunan kadin tiiketiciye yonelik
uygulanmistir. Uygulama sonunda bireysel kadmn tiiketicilerden saglanan veriler dogrultusunda
analiz gerceklestirilerek, ani satin almaya neden olan faktorler belirlenmeye calisilmistir.
Uygulamada SPSS istatistik 15 programi kullanilarak sonug¢ elde edilmistir. Cikan sonuglar

! This article was prepared by using Unpublished Post Graduate Thesis of Sanem TURAN in Bahgesehir
University Faculty of Business Administration which was carried out by Dear Doctor Selcuk TUZCUOGLU



ULUSLARARASI HAKEMLI AKADEMIK SOSYAL BiLIMLER DERGISI
Ocak-Subat-Mart 2012 Sayi: 3 / Cilt: 2 Shoo January- February- March 2012 Volume:03 Issue:02 Kodu:JEL G
www.iibdergisi.com

15181nda, tekstil tiiketimi gergeklestiren bireysel kadin tiiketicilerin birgcok faktorden etkilenerek,
ani satin alma egilimi sergiledigi tespit edilmistir.
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