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Abstract: The purpose of the current study is to explore the cultural stereotypes of women’s role in Iranian TV
advertisements. In Iran, all TV advertisements are controlled and verified by state authorities. The cultural
images propagated through this medium are expected to reflect the cultural agenda advanced by the political
authorities. In the present study, a multimedia corpus including 40 TV video samples were analyzed based on a
systematic content analysis using a 15-category checklist adopted from the available literature. The results of
frequency and content analysis show that female portrayals mostly represent women with marginalized and
stereotyped roles which are in contrast with dominant and ruling imagery of males in the ads. The qualitative
phase of the study focuses on the cultural contradictions between the reality of the presence of women in the
Iranian society and their image represented in government-verified TV ads. The subtleties interaction of hidden
agendas and covert policies of the Iranian society and the culture propagated through TV ads are also discussed.
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IRAN TOPLUMUNDA KADININ ROLU: TV REKLAMLARINDA SUNULAN
KULTUREL SABLONLARIN ELESTIiREL ANALIZI

Ozet: Bu calismanmn amaci fran TV reklamlarindaki kiiltiirel sablon olarak sunulan kadmin roliiniin
arastirilmasidir. Iran’da biitiin TV reklamlar1 hiikiimet tarafindan kontrol edilmekte ve onaylanmaktadir. Medya
tarafindan yayilan kiiltiirel imajin politik otorite tarafindan onaylanan kiiltiirel giindemi yansittig1 sdylenebilir.
Sunulan bu ¢aligmada, 40 adet TV filmi 6rnegi, mevcut literatiire adapte edilerek hazirlanan 15 kategoriye gore
incelenmistir. Inceleme sonuglar1 gostermistir ki reklamlarda sunulan kadin imaji, baskin ve yoneten erkek
imajmin aksine, dislanmis ve sablonlastirilmis kadin portresi sunmaktadir. Calismanm nitel asamasi Iran
toplumundaki kadin varliginin gergekteki durumu ve hiikiimet onayli TV reklamlarinda temsil edilen kadin imaji
arasindaki celiskiye odaklanmaktadir.
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