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SOCIAL CAPITAL FORMING THROUGH SNSs Facebook and Twitter in INDONESIA
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Communication technology has made the world narrower and narrower. Human can easily exchange information crossing geographical
boundary, even social and psychological boundary. This compatible with Marshall Mc-Luhan concept, global village where human
being can build relation easily , cheap and speedily, for instant e-mail, short message service (SMS) and that is popular in 4 years
recently , SNS’s Facebook and Twitter. User of SNS’s Facebook and Twitter in Indonesia resulting worry on the falling and weakening
of inter personal interaction. The aim of this article is to obtain response upon the said assumption through establishment of social capital
that will be viewed via bridging, bonding and local identity. That will be viewed via bridging, bonding and local identity. A survey of
431 students was conducted at 21 Senior High School in Malang, East Java, Indonesia. Factor Analysis was used to categorize the Social
Capital among youth. The factor analysis result toward the problem of social capital among Senior High School students is structured
into 6 main problems; they are (1) general bridging, (2) local identity, (3) general bonding, (4) special bridging, (5) group bonding and
(6) special bonding. The first factor consists of the ability to interact in a community, interested in the school and supporting intra school
activities. This factor can explain 27.025% about the social capital of a student. In other words, the social capital of a student would be
more emphasized when the student often involves himself in school community and activities.
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ENDONEZYA’DA SPS’LER (FACEBOOK VE TWITTER) YOLUYLA SOSYAL SERMAYE OLUSUMU

Iletisim teknolojisi, diinyay: gittikce daha dar hale getirmistir. insanlar, artik cografik ve hatta sosyal ve psikolojik siirlar1 asarak
kolayca bilgi aligveriginde bulunabilmektedir. Bu ¢aligma, Marshall Mc-Luhan’in insanoglunun kolaylikla, ucuz ve hizli sekilde (6rn. e-
posta, SMS ve son 4 yildir yaygin olan SPS’ler-Facebook ve Twitter) iliski gelistirebildigi kiiresel kdy kavramiyla bagdasmaktadir.
Endonezya’daki SPS Facebook ve Twitter kullanicilari, kisileraras etkilesimin diismesi ve zayiflamasi yoniinde endiselerin olugsmasina
neden olmustur. Bu ¢alismanin amaci; kopriileme, birlestirme ve yerel kimlik yoluyla goriilebilen sosyal sermaye olusturularak bahsi
gegen varsayima yanit bulmaktir. Malang, Dogu Java ve Endonezya’daki 21 Lisede okuyan 431 &grenci lizerinde anket galismasi
gergeklestirilmistir. Gengler arasinda Sosyal Sermayeyi siniflandirmak amaciyla Faktdr Analizi kullanilmistir. Analizin Lise dgrencileri
arasindaki sosyal sermaye problemine iligskin sonuglari, 6 temel sorun iizerinde odaklanmaktadir: (1) genel kopriileme, (2) yerel kimlik,
(3) genel birlestirme, (4) dzel kopriileme, (5) grup birlesimi ve (6) 6zel birlestirme. ilk faktdr, toplum igerisindeki etkilesim giiciinii
icermekte olup okul ve destekleyici okul i¢i faaliyetlerle iliskilidir. Bu faktor, 6grencinin sosyal sermayesinin yaklasik %27.025’ini
aciklayabilir. Diger bir deyisle sik sik okul toplulugu ve faaliyetlerine dahil olarak bir 6grencinin sosyal sermayesine daha fazla 6nem
verilebilir.
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